Week 1 - Topic 1.1 Enterprise and entrepreneurship and  Topic 1.2 Spotting a business opportunity
1) Access Seneca, complete the revision and activities for Theme 1 Topic 1.1  and Topic 1.2
2) To expand your knowledge, you can use the following resources:

· Your Business Knowledge Organisers

· The following link for tutor2u website https://www.tutor2u.net/business/blog/gcse-igcse-business-studies-revision-notes-master-listing
· YouTube channels: Bizconsesh, TwoTeachers 
3) Answer as many questions as possible from the following exam style questions:
Topic 1.1 Enterprise and Entrepreneurship Questions – 15 marks
	Q1a.
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	Q1b
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Q1c Explain one method a business could use to add value to its product. (3 marks)

Q1d Explain one way in which new business ideas can come about (3 marks)

	Q2a
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	Q2b
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Q2c
Explain one factor which might cause a new business idea to come about. (3)

Self-assess your work for Topic 1.1 using the mark scheme below. Then start answering the questions for Topic 1.2 
Marking  Topic 1.1 
	Q1a

AO1a = 1
	C

	Q1b

AO1a = 1
	C

	Q1c

AO1a = 1

AO1b = 2


	Award 1 mark for identification of a method, plus 2 further marks for explaining how this method will add value, up to a total of 3 marks.

One method is by having a unique selling point (USP) (1). This will help the product to stand out against competitors by having something they do not have (1). As a result customers will be willing to pay more for a product they see as more original (1).

One method to add value is by having a distinct brand image (1). This will help the business to be easily recognised by customers (1). As a result, customers are more prepared to pay a higher price for a product as they recognise and trust the name (1).

Accept any other appropriate response. Answers that list more than one method with no explanation will be awarded a maximum of 1 mark.

	Q1d

AO1a = 1

AO1b = 2


	Award one mark for identification of a way that business ideas can come about, plus two further marks for explaining this way for a maximum of 3 marks. 

The entrepreneur may have a completely original idea (1) which is based on knowledge of the market (1).  This can lead to the development of a totally new product that does not have any competition in the market.  (1).

Observing existing products (1) can lead to ideas about how these might be improved (1).  As a result of these ideas an entrepreneur can innovate an existing product (1).

Accept any other appropriate response. Answers that list three ways with no explanation will get a maximum of 1 mark.


	Q2a

AO1a = 2
	B, E

	Q2b

AO1a = 2
	C, D

	Q2c

AO1a = 1

AO1b = 2


	Award one mark for identification of a factor that might cause a new business idea to come about, plus two further marks for explaining this factor for a maximum of 3 marks. 

Changes in consumer habits/lifestyles (1) can lead to new customer needs (1) which entrepreneurs try to meet with new product ideas. (1)

Changes in technology might make it possible to change how a product works (1) which can lead entrepreneurs to look for seek to satisfy customer needs differently (1) which might lead to the adoption of new products to satisfy those needs. (1)
Accept any other appropriate response. Answers that list three ways with no explanation will get a maximum of 1 mark.




Introducing choice questions
4 skills to introduce here:

1. writing using the context

2. explaining why something might be a good idea

3. explaining why it might not be such a good idea

4. what it might depend on
[image: image5.png]Martin O'Brien owns a successful sandwich bar in a busy town centre. He employs
three part-time staff and has built up a good reputation over recent years. He is now
finding that competition is increasing. Other firms that provide sandwiches such as
Subway, Greggs and Pret A Manger, as well as supermarkets, are his main competitors.

Martin has decided that he needs to add more value to his product to compete.

Which of the following methods of adding value would you choose if you were Martin?
Justify your choice.

Option chosen (tick one box only)

Choice 1 - Convenience - improving the time in which customers are served.
LI This will require him to take on an extra worker.

Choice 2 - Quality - increasing the quality of ingredients.





1. Make your choice for Martin

2. Think of 2 reasons why this would be good for Martin and for each reason develop your answer:

e.g. Reason 1 because…… which could mean that Martin will….

Reason 2 because…… which could allow Martin to
3. Think of what could go wrong with your reasons
e.g. reason 1 might not work because….. and so….

Reason 2 might not work because… and this could lead to…

4. Justify your initial choice with a quick reference to why the option you rejected would not work and recognize that it might depend on something that Martin can’t control such as…
Topic 1.2 spotting a business opportunity – Questions (20 marks)

Section A

	Q1a.
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	Q1b
	A business has a large number of customers who regularly return to shop at its store.
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Q1C Explain one reason why a business might collect market research information (3 marks)

	Q2a
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	Q2b
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Q2C Explain one benefit to a business of using a market map (3 marks)

Section B
[image: image1.emf]
Q3a Outline one reason why this might be a good market for Connie to enter (2 marks)

Q3b Analyse the impact Connie’s competitors are likely to have on Connie’s business (6 marks)
Self-assess your work using the mark scheme below. 

Marking
	Q1a

AO1a = 1
	C

	Q1b

AO1a = 1
	B

	Q1c

AO1a = 1

AO1b = 2


	Award 1 mark for identification of a reason, plus 2 further marks for explaining this reason, up to a total of 3 marks.

Possible reasons include: 

• To find out more about consumers. 

• To find out what consumers think about the product. 

• To discover gaps in the market/market niches. 

• To find out more about competitors. 

• To see if the market is changing. 

• To allow the business to improve its marketing/profit. 

• Reduce risk of failure. 

Market research provides the business with information about customer tastes (1). This will allow the business to keep its products competitive (1), which then leads to more sales (1). 

Accept any other appropriate response. Answers that list more than one method with no explanation will be awarded a maximum of 1 mark.


	Q2a

AO1a = 2
	B, C

	Q2b

AO1a = 2
	A, D

	Q2c

AO1a = 1

AO1b = 2


	Award 1 mark for identification of a benefit, plus 2 further marks for explaining this benefit, up to a total of 3 marks.

The market map will help to identify key features of competitors (1), which allows the business to spot a gap in the market (1) so they can focus on features to make themselves different (1).

A market map can help a business make decisions about its products (1) so that the features of the products are different from their competitors (1), which makes it likely that they will get more customers (1).

Accept any other appropriate response. Answers that list more than one benefit with no explanation will be awarded a maximum of 1 mark.


	Q3a

AO2 = 2
	Award up to 2 marks for linked points outlining a suitable reason as to why this might be a good market for Connie to enter. Award a maximum of 1 mark if points are not linked.

Jooce  which also sells organic freshly squeezed juices has been experiencing rising sales (1) which suggests that this is a growing market (1).

All her competitors have weaknesses (give example of one) (1) which suggests that if she focuses on the price/service/product weaknesses of these competitors she should do well (1).




Analyse the impact Connie’s competitors are likely to have on Connie’s business.  
	Q3b

AO2 = 3

AO3a = 3


	· Jooce offers a similar product to Connie and is seen as trendy although it is also expensive (AO2)

· Stainthorpe’s Snacks is a cheap rival although not necessarily a direct competitor as it has a different product range.  (AO2)

· Connie will need to take Jooce’s prices into account, at least, at the beginning and make sure that she is not more expensive, so that she does not develop a reputation for being very expensive, as this is likely to damage her sales (AO3a)

· There might be an opportunity for Connie to tempt Stainthorpe’s Snacks customers away with a good value more modern looking offer so that she can appeal to the more health conscious who might be looking for a reason to switch to healthier options (AO3a)
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Another choice question

4 skills to develop here:

1. writing using the context (e.g., milk, plain, snacks, gifts, Thornton’s, Hotel Chocolat)

2. explaining why something might be the better option

3. explaining why it might not be the better option

4. what it might depend on
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1. Make your choice for Layla and Erin

2. Think of 2 reasons why this would be better for Layla and Erin and for each reason develop your answer:

e.g. Reason 1 because…… which could mean that Layla and Erin will….

Reason 2 because…… which could allow Layla and Erin to

3. Think of what could go wrong with your reasons

e.g. reason 1 might not provide useful information because….. and so….

Reason 2 might not provide reliable information because… and this could lead to…

4. Justify your initial choice with a quick reference to why the option you rejected would not work and recognize that it might depend on something that Layla and Erin can’t control such as…

